Ethics word comes from the Greek word "ethos", which means explaining an individual and community both. 
INTRODUCTION
India is a country of diversity with different cultures and organisations should consider this diversity which comprises code of ethics for companies. Ethics and business are corrected terms which cannot work in isolation. Ethics needs a community or business and vice versa. Ethics tell what is right or wrong. In today's era ethics are the necessity of every business concern and it also enlightens phenomenon of CSR practices. The inevitability arises for the proper formulation of strategies which makes ethical values more significant in business practices, implementation of strategies and good practices in business activities. Robin, Donald and Reindenbach (1987) 1 positive relationship, have been found in organisational commitment and corporate ethical values (Hunt, Shelby, Wood, Van and Chonko (1989) 2 . To imitate ethics in corporation and for the development of organisation, White Louis and Rhodeback 3 suggested cross-cultural education in school's fusion of ethics codes for professions and proper training, for students and practitioners about ethical values.
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Ethics and values are interrelated but somehow different terms. Ethics is like a set of actions and it develops from the beliefs and attitudes of an individual have. On the other side, values are conceptual in nature which means the told set of beliefs which turns into actions or behaviour. "CSR is nothing more than smart management cloaked in the language of morality and ethics". (Reich 2007 ) Ethics and CSR is relative concepts. Ethics are considered as internal in nature and deals with the eternal issues of stakeholders in organisation while social responsibilities deal with the external environment of the organisation and emphasis on the wider issues of society and communities. Verbal assurance is not the key of success from the stakeholders view and to get the trust of societies. Business ethics are the codes of principal and value.
Employee's decisions and actions of a company enable it to know the difference between right/wrong or good/bad evaluation in decision making process and also enriches organisation to choose or select the decision which is ethically right. It can be used to explain the action of an individual/ group or organisation. Two different theories describe business ethics in two different ways: Shareholders perspective and stakeholder's perspective. Shareholder perspective explains the decisions regarding owners wealth are always right and should be only adhere to the interest of investors decision regarding companies policies need to maximize value of the owners and enables organisation to avail opportunities for the profitable engagement. In contrast of shareholder perspective, stakeholder's perspective is the notion of CSR which stabilize a sense of belongingness in stakeholder for organisation with the help of aggressive decisions which satisfies the urge and interest of all stakeholders unlike shareholder perspective which concentrates only to maximize financial stakeholder values. The idea behind this concept is to bring every stakeholder in an equal place and to take decisions which are in favour of ethical right thing and also make business successful and robust. "Business ethics can be understood as a comprehensive study of corporate policies which cannot be viewed as an outlying concept". The concreteness of corporate social responsibility comes from the company's ethicality which is an obligation and it enables an organisation to ascertain the influence of decision and actions on the society and organisation as well. (Davis and Blomstrom, 1971 ) It is evident that, ethical behaviour of an organisation strengths its culture, as well as it enhances leadership of a company in the growth of main ethical ideas and values. Corporate Social Responsibility came into usage in 1990's, as a corporate social and environmental responsibility. -The term CSR, on the other hand, is usually taken to include environmental, social and human rights-based impacts and initiatives of companies (Ward and Fox 2002) , and in many countries-both industrialized and developing-the concept and practices are taken seriously will necessarily have to take into account cultural differences and ethical practices when defining the CSR policies and communicating to organizational members (Bird Smueker, 2007 ).
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Business Ethics Theory of Corporate Social Responsibility
It is a theory of business ethics with Corporate Social Responsibility which covers extensive scope of social obligations and their moral ethics and duties towards communities and societies (Bigg, 2004) . This theory explains three inter-related, but somehow diverted ethics. It is stated that, acceptance of change in any field is required. Emerging issues are coming day by day, which should be adopted and accepted by the firms because, societies are the necessity of every firm and companies should understand their responsibility to do remedy of any social problems and fulfil expectations of communities as well.
Intrinsic ethical values are also known as eternal ethical values which based on a universal principle that every organisation should be fair always and not be biased in any case. Social justice and human rights should be on priority for firms. Corporate citizenship explains the better role of corporates to be a citizen of the country as well as society, which adheres organisations to take initiatives for the well-being of society as a part of it. This theory shows that corporate social responsibility is more as philanthropic and ethical based concept instead of legitimate and economic concept. Study concluded that every company should have the sound business policies which can maintain the decorum and synchronization of the business, so to develop strategies and survival in today's competitive world, every organisation should indulge in the process of corporate social responsibility and business ethics to decipher the issue of corporate ethics.
REVIEW OF LITERATURE

Donaldson & Fafaliou (2003)
investigated the similarities and differences between the three movements such as:
Corporate Social Responsibility, Corporate Governance and Business Ethics and also provided a summary analysis which is based on the belief that business is as an ideology and it could get benefit from the introduction of the role of business and management. Author explained the term business ethics into two different terms namely; "Ethics I" and "Ethics II" in 
NEED OF THE STUDY
Corporate social responsibility is a subject and concept of anyone's interest. Now days, every person would be affected by the decisions of CSR through industries and it can also affect organisations due to lack of responsibilities, not It is difficult to identify whether an organisation is impelled to fulfil its duties and responsibilities or adoption of ethical values and moral duties are the strategy to make reputation in front of all (Windsor, 2001 ) 6 . In this study, CSR is being a concept whereas organisations are the medium through which CSR activities have been practiced.
Corporate social responsibility and organisational culture has a positive relationship because organisations are prone to make or improve their image and it can be easily possible with the initiatives taken by firms and chequered the effect of CSR initiatives on society, stakeholders and other issues. These initiatives are beyond the legal obligations to The main purpose of this study is to research that how impressively CSR practices are being practiced in the small and large level of companies in telecom industry having offices in Delhi and NCR. To ascertain the relationship between CSR practices and business ethics of an enterprise from the employee's perspective eventually, study will answer all the questions which arise in the mind of every stakeholder. Simultaneously it will give the real image of a company in front of their employees. It will reveal the image or reputation of the organisation from the employee perspective and can find the remedies and rectification in decisions if they harm society, employees and other stakeholders. This study will contribute in the literature of concern topic and it will also enhance the understanding and knowledge of the concepts related to
research.
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RESEARCH GAP
• The essence of empirical research is being sensed in the area of Business ethics and Corporate Social
Responsibilities collectively.
• Till now there is no such standard framework is available to investigate the concept of Business Ethics and Corporate Social Responsibility practices.
• No research has been taken place in the context of Business Ethics and Corporate Social Responsibility in telecom sector companies.
• Researchers either studied on CSR and Business Ethics or Telecom industry respectively. Simultaneous study of all fields identified necessary.
OBJECTIVES OF THE STUDY
The research objectives have been designed to evaluate the effect of business ethics on corporate social responsibility in telecom industry.
• To study the relationship between business ethics and its factors with CSR activities.
• To examine the relationship among the factors of business ethics and CSR practices.
• To identify the association between the study variables such as business ethics with Corporate Social Responsibility practices. For Corporate social responsibility practices has no single measure which can be used universally. For the purpose of study researcher has developed an instrument to assess CSR practices has been selected after deep discussions and took opinion of experts in the same field. Instruments have been examined for its reliability. Nineteen statements with two factors for business ethics and fifty statements with nine factors for CSR, have been developed and analysed on 5 Likert scale.
RESEARCH METHODOLOGY
While we are selecting an appropriate scale to our study, it is important to analyse scale reliability. The main issue
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concern with the scale is internal consistency, so to check internal consistency of scale-Cronbach's alpha coefficient is used on the variables. Firstly combined reliability test of CSR practices and business ethics have initiated. 
Reliability and Validity Test of CSR Practices
Reliability test for corporate social responsibility practices is used to check the believability and credibility of the study. Reliability of the scale is recognized by Cronbach's alpha (α). The reliability coefficient using Cronbach's alpha is highly significant at 0.938 and Through Guilford's formula of validity which is the square root of reliability coefficient and it also yielded a high validity coefficient at 0.968. 
Reliability and Validity Test of Business Ethics
Reliability test for business ethics variable is used to check the uniformity and credibility of the findings in this present study. Reliability of the scale is recognized by Cronbach's alpha (α). The reliability coefficient using Cronbach's alpha is also highly significant at 0.868 and it was found by the formula of Guilford's (1954) validity and yielded a high validity coefficient at 0.931. 
Hypothesis of the Study
• H 0 1 : There is no significant relationship among business ethics and its factors with CSR practices.
• H 0 2 : There is no significant relationship between the factors of business ethics and CSR practices.
DATA ANALYSIS AND INTERPRETATION
Data has been analysed through different statistical tools namely: Spearman's Rank Correlation, Chi Square analysis, Regression analysis and these tools have been done on each dependent (Corporate Social Responsibility) and independent variable (Business Ethics).
Features and Distribution of Sample
The data is collected from employees working at the middle level management in small and large level companies of telecom industry in Delhi and NCR. To examine the relations between independent variables such as organizational culture and business ethics and their factors with corporate social responsibility and its factors, Spearman's Rank Correlation method is applied and associations between variables is measured accordingly Responsibility is nothing more than a nifty management, covered in the language of morality and ethics". Table 6 shows that, there is a high degree of (+ve) positive correlation between overall response of Corporate Social Responsibility Practices and factors of Business Ethics, in Small and Large Telecom Companies in Delhi and NCR. 
CONCLUSIONS
Telecom industry is contributing profoundly in the GDP of India and it is also fascinating industry to study. Being world's second largest industry telecommunication sector is performing commendable job for their subscribers and stakeholders holistically. The study was aimed to know the influence of Business Ethics on Corporate Social responsibility practices by telecom companies with the help of two factors. Results unveils that the large level companies of telecom industry have highest correlation between overall response of Corporate Social Responsibility practices and the Attitude factor of Business Ethics. It means attitude of employees being a part of business ethics is playing a vital role in the organisation which outspread ethical behaviour among employees. Out of CSR factors, organisational profits and implementation structure showed the highest association that means employees of these organisations believed that if CSR policies and strategies implementing perfectly then it will increase organisational profits in the long run. The crux of whole study expresses that, there is positive influence of business ethics on corporate social responsibility practices of telecom companies. Value-added and positive business ethics will lead to enhanced and improved corporate social responsibility practices and initiatives.
Recommendations and Suggestions for Future Research
• Business Ethics expresses morality among the employees and towards the organisation so these practices should extended in the organisational activities.
• Ethics does not belong to the organisation, it belongs to an individual. Business ethics are universal in nature so it is the responsibility of organisation to exercise these activities in the organisation.
• Every company either its small or large should include CSR reports in company's Annual report to make their company fair and transparent in every context.
• Sustaining corporate social responsibility practices properly increases goodwill of company and customer can also rely on the quality of products and services as well.
